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ASBTRAKSI 

 

HUMAEROTUNNISA, 1916120055 

PENGARUH BRAND IMAGE DAN HARGA TERHADAP MINAT BELI 
PRODUK NAHDA SKINCARE PADA MASYARAKAT DESA PEUSAR 
KECAMATAN PANONGAN KABUPATEN TANGERANG BANTEN 

Skripsi, Program Studi Manajemen. 2023 

Kata kunci: Brand Image, Harga dan Minat Beli 

 

Penelitian ini membahas tentang pengaruh Brand Image dan Harga 
terhadap Minat Beli produk Nahda skincare pada masyarakat Desa Peusar 
Kecamatan Panongan Kabupaten Tangerang. Tujuan yang hendak dicapai 
dari penelitian ini adalah untuk mengetahui tingkat pengaruh Brand Image 
dan Harga tehadap Minat Beli. Penelitian ini menggunakan penelitian 
kuantitatif dan jumlah sempel yang didapat sebanyak 80 responden dengan 
menggunakan sempel jenuh. Sebagai variabel independent Brand Image 
dan Harga, sedangkan variabel dependent adalah Minat Beli. Data yang 
dianalisis menunggunakan rumus anailisi uji kerelasi, analisis uji 
deresminasi (R2), uji redresi berganda, uji hipotesis, dengan bantuan 
software SPSS versi 23 for windows. Darihasil perhitungan terssebut bahwa 
Ha diterima, Ho ditolak atau variabel Brand Image (X1) sangat signifikan 
terhadap variabel Minat Beli (Y) dengan nilai 40.4%. dan Ha diretima Ho 
ditolak atau variabel Harga (X2) berpengaruh signifikan trhadap variabel 
Minat Beli (Y) dengan nilai 54,1% 

  



ABSTRACTION 
 

HUMAEROTUNNISA, 1916120055 
 
 
THE EFFECT OF BRAND IMAGE AND PRICE ON BUYING INTEREST 

NAHDA PRODUCT SKINCARE in THE PEUSAR VILLAGE PANONGAN 

SUB-DISTRICT TANGERANG DISTRICT BANTEN 

 

Thesis, management Study Program 2023 

Keywords: Brand Image, Price and Buying Interest 

 

The study discusses the effect of brand image and price on buying interest 
nahda skincare product in the peusar village panongan sub-district tagerang 
district banten the aim of this research is to determine the level of influence 
of brand image and price on buying interest. this research uses quantitative 
research and the number of sample obtained is 80 respondents using 
sample method. As an independent variable brand image and price, while 
the dependent variable is buying innterst. The data will analyzed using the 
correlation test, analisys formua, determination test analysis (R2), multiple 
regression test, hypotesis testing, with the help of SPSS version 23 software 
for windows. For theresult of these calculation that Ha is accepted, Ho is 
rejected or the brand image (X1) has a very significant effect on buying 
interst (Y) with a valueof 40.4%. and Ha is accepted, Ho is rejected or the 
price (X2) has a very significant effect on buying interst (Y) with a valueof 
54.1%.     
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