


ABSTRACT

This study discusses the effect of promotion and price on sales of subsidized
housing, Pesona Saga Residence, in the Balaraja, Tangerang. The purpose
of this study was to analyze and find out how big the influence of promotion
and price is on the sales of subsidized housing Pesona Saga Residence in
the Balaraja, Tangerang. The sample used by the author in this study was
100 respondents, from an infinite entire population. In this study, data analysis
was carried out using SPSS version 25. Data testing was carried out by
researchers, among others, by conducting validity tests, reliability tests,
normality tests, analysis partial correlation, which is then calculated using the
coefficient of determination method, multiple linear regression test, hypothesis
testing (t test and F test). Based on the results of partial correlation analysis
which is then calculated based on SPSS results using the coefficient of
determination method, it can be seen that the effect value of the promotion
variable on sales purchases is 56.1% and the price variable on sales is 48.8%.
The statement is based on the value of R2 (R Square) = 0.609 which means
that the contribution from promotion (X1) and price (X2) to sales (Y) is 60.9%
while the remaining 39.1% is influenced by other factors that are not
researched by the author. The results of the t test in this study for testing
sales promotions obtained Tcount results of 5.468 with a sig (p) value of
0.000, and for testing prices on sales obtained a tcount value of 3.429 with a
sig (p) value of 0.001, both hypotheses in this study were accepted because
the value of tcount > ttable is 1.984. For Simultaneous testing (Test F) it is
obtained that the Fcount value is 75.486 greater than Ftable which is 3.089 so
the effect on this test is significant.
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